NN TTT—
~ \\ ’\\'—,k_-
e \\\' = = -
NN\
NONN -
. -
- e

E=EtHEFEDMAA ,
SHIER z -

2023 Digital Marketing Annual Awards

xhrs: RSHIS




'I ZE1A

Introduction

2 | A
3/ &R

Requirements

4 /%
5

4571

Award category

EREFf 1]

Contact us

, .
"




X KFDMAA X EPBBNE X RMIER




EDER:

A

[7\

HI™

-
-

SR | STEEITH (IR |/

DMAAERIFEHEAIR

Digital Marketing Annual Awards

DMAAEIRFHFEHARZETTF20176E, MRERFEHIFSE SN, &/
KRERNSTERNNLIA, AREHSIESE— EhSNEumnsTEl
(FRFISEMEEE, 2023215, DMAABITMFENARDENRTEL)

. SSES MR /N

f:: “‘\_(

s meam: RS



A SEM S

ERESSHAFERIIR, SFEEEOMHRNBEEES, RESH
EAMINFHEFEANAmFRESTFEL. R MBSITIEERSS,
EiLFEEE SEHTIHARRARmA.

MEEHKNE, SEREFIAT SAANRSERFNPSIERR, EEE
LRFMNFAFEHNELDERGIFEISER, FREAMBEEFMRT
R RERIEE TR S FIERIN.




DMAAHIFEHRESEERIMETFWARCEL EHIEE

DMAA
e

=S

DIGITAL MARKETING ANNUAL AWARDS

DMAAEfFEFEiHRENDHREEFEHI ]F' HI5ADTODAY BF HEIIEZ SWARCE R IR S 1.

B2023RFE. MEFEDMAARRIR, SURESENE, SRSKATWARCEARAISEE, BASH

WARCEERT IR PIESEEHT.,

WARCHES BB ANITHEHREARAE: KE1250ER, SRI1IMARKMBEAFREG. W5k, WARC/ /

EPIECERATiBI 23,000 RREFISEMAF R, BIELERGE. SRIERETSIENEE.

GURBIESAWARCGIRTS, FASOINABRSRIERFENLNRNE. SEUSTassanns \V

BERSITE, HITRBRERERNSE.




DMAAE R FEHAE

Digital Marketing Annual Awards

[EmSiER

RRMEEL, RASRRE o —
o R RRSRERSE B % 57

RS IR T E W SR AT

7
Y 4
V 4

| 'Eﬁi | | L’%% |

£ BRI, HEH7
R E R

B3 BRI




O\

D O IE

DMAA AWARDS
(2 \R\F\FEFHI]

¢ RIMHDMAARZZER S EIBABBIRARREIE.

o RINSERRE=ATTH=HITIOWRS:  DEE=
B "#FEH" a5 “Digital Marketing ”
BFEES, REMFZERHF. ZUESHEER
S, BA=ARERENNEHDMAATT = HZE5
IRV E.

<+ DMAASIZSLY) %




A ZIN e

X WEREN RN S KAMETAE X h e




REREN =5

DMAABFITFEZSERAILR M REEMFRERMRLE. EiFA. ATEERE. SWAOEE. FR7 -
Sl SORUTREAEHRARL, EAIIE T ERERENSS, BRGFeEeNstReln., — ~

T ]l;.iii:i:;"'.?pit;

40%

. wlﬁ'““
\‘, B
? ) | !13 x5

' 'Y

KIBNT) L9 ﬁ;ﬁv L

0y







Jessie kama Kenny Wong Linda Mikki

FLERRHE SILA KARMA Bl A W;ﬁmﬁﬁ& ENMEEREERAR CE0 WHREKE £rssE

bR FRiZ PR IR mS1E B
BeHalo g8 & kA MEtE glma oA EBEIFR BuR UM china i€ B A LS {u&w CEO




s
AERMEENN EEK

RE
EnmERhh el 28

4

BRj

EHE fEARMAEA

E |
WAEE EERNEE

e
Lisx{ BEmRESE

HEL
FExR Hibibelfl S 2am

TR
WAEE BFREE

BEE
HFineoneflMEA BIRE KA

FEKAE
EEEERE SR




2\ e &
EEA GRERIR

ARshIH 8 D

|
|

Black Mango Founder&CEO VPLUS DIGITAL CEO BangX fltaA LOFTLAND fl#58 A&CEQ LHBASFHESFESR "SR5 H
i ]
ey i X [F3mes

FALIER SkA ER(creyRE FEERERRAGTE LEQIP™din BHEK Megaview BIESKA LHERESNEHEARLR BEH

N




i EEE

-
s,

=2H
4]

18 X3 iH

VAR i 4E 78 £
ts. RIBPFIE.

3

tH
¥, REHE

el
=
| — |

i
Y

¥ @™
hE .
S Dy [
&R
R
2 k<A
i =
{0 KK {tb
SH¥H
g
g F
k- .8
PRH
ERE
bk K
& 100 4H

oy B

R B
MRm
a0 =X

Y | B



ABDMAABIRH F B4

‘.' - fiﬁ*; s @

B-2-8.IPRA EH "IISIE X M LA MBS AR
5 R TPHER BEUR Mo 2 BenefitM i

A1l Mt "ENBRERI0223-8
“BEBEN" campaign L ':-hi::' -"F“ﬂﬂ}l ERIER
D-2-4. ShiEiEM HE 021585 M LEHE o
RS L]

¢,




ENCAESERERA i TWT T

. smg _ cisco
Ricolo (Midea Attenit

ZEALE® Wyeth BfE ura

\Nestle' @ ¢l R1r

ot ~ [ " SEPHORA

QiR ﬁ' Gl bilibili Gmre [ £RiEs ©

HUATAI SECURITIES =
Nurricis g @@

Kﬂ_ éﬁ @ BSOS 20225FE\E ®E% tv o ‘_Q.ﬁtafm"
DMAA 4 nEmas

CHINA SOUTHERN

R 22 CHANDO DIVIAA ,
O IIEUESs ™ o mrEwsE e w
A SIS _ 7
Unie nP« UmonPc;y \/a N K@ %y Q Pepsl z8

Internationa

‘. ﬂ ﬁ ﬁ ﬁ oocyee
wan . @ @ -
py (PE]Q)F} Fﬁi“; CHINA MERCHANTS BANK
AHERIT  draimer | s
MILKANA

7R R A

CHEERWIN' oysuzziz |, AG

Procter & Gamble

2 d?tpg{day" C |lu| win G sroup. Limited




.,-"
T.—’
| & |
_13
77,
<\\
4

o
Fa
fif
&

¢ RINFEHIE




ZIREERE DY C LB

1. Z2BIERR 3.5 flLzH
ZEADMAAE RIHRAZ Rk DMAAZ LR 2547
AERRRRABIKE FEAMDMAARTEIRELRAIFE T
HEATBRIFEEAI
11830H 1810H

o O o O

)
9H15H 2 EaiBaEs It 1289H 4.z el, |
DMAAEfREF St B A1)
PR ATIAIR] AL ‘
TERARARSL R PR A LS

DMAAFEEE A1)

\ L) \
1\




A

Xk

SEWH

HRNEEFEEEREIAE, SFEEART: m¥E. KERAE. FARAE. SHik
ARE . RKRRE . MCNHUELUR RS HEERA.

1 on 2 3K

TEmPITHIIE: 20225F9H30H-2023F 118 158HAE.,

TEmIRHCEE: APt X SLhEH RIS e B,

TEmMEERER . =OWEMATIRHME BRI NESLE . IR =77 milEdE,
ISIASE =75 mill &R0,

it TEERISENESPEEEEN. | ST BERNBEFEK.




N\
\

N\

FEEXK

D CC e

4 WB B0 &

N BRI, 14SHERERTIR, JFP/EmBEINFIEE.
Al EFEE < 155K, JPGI&I(, #5E300dpi,
7 MP4#gz\, EBMIlsH<100M,
STEENET ST, ARHESISHEE R EMNE N,
P ERBIBINFT TS
L MPAEZ(, BN BI<100M, BEANEFIIBIEEAEI S
PDF R4 RT, EAEE 30, EPDF<20M.
it LI LR Emis ER. Bh. WRSEREFIRERN.




FEEXK

1 FMESFE R ERIBMEAERZIRN, WTFEMRNAHLEER, HSHRIERERRSRE
WIEEXREEH, AESENEHZERSERIE.

2FESHEER—BRER, MABIRFODMAABZRSWERNER. FERMEBMRINF,
PELFEABEREMATRIBLRENFSE, EENLERT, MBENEXNIMAFRIHIREE
AZE, HFRXAMEREXAR,

AR, INSTHEERTHEERGRN, JREAZSRELHF, NREBREZITRER(E
R, FR), HTTEETFENENSHERIERNEE, AZSK—EEHZSFERA

3URIRSE, WADMAARAZSNETIE. SEAETHEFHIEETARAT
RIS RN, SENTESR, HBRSNTHENR,




FEEXK

ZBEUE

HHIUATE—ER, ZROMERNSREBIFHEUH:

(1) R ROMERSHERBEZEMERATE (202249 A30H-2023511A15H) Z4b.
(2) REMERMBIRFAAZTH—EFBRRATAILOGO, TN, RFMERTH.
(3) P MM ARERBFREFIERE.

(4) RBRGUERTFAEESEEEMRT HITLBIR.

(5) E—FEFR., ERFNT.

(6) JERCIMFIER, RIBIRESIERRMY JoEERRRRI AT BRER.

N\\\\ L




"N\ =
- N\

e

o — —

P

=

i)

=R

DL

EF' *& ﬁﬂ kB #®E Lk S5HAMFE S SDMAAL T
[&X] RMB: 8, 000/%4 ERREIFP1E
usD: 1, 136/ EREZME
[3R3Z] RMB: 7, 000/ REIEZIFH1E
USD: 995/ R E
€EES RMB: 6, 000/14 fRRIRZIFB1E
ﬁ&ﬂﬂ USD: 853/14 MR E
[FEX] RMB: 8, 000/ FERRZIERIE
usD: 1, 136/ FEREMME
ZHANED RMB: 1, 500/ SZ2ZEB1E
UsD: 22/%%
A U EMIEA SR, ZREER S 6%

=
=

|-

N\\\\ L

VAV AN ANN\NNNSSYSYTTY




IR I

RERBESZSHI % %
BEAPRZIE: Mit+iiE+REF PR '@‘é’;twlre AD* [ E5XEM -

C e = 24 73 3
A aigW  if] mMOrkeTING

B
MODERN ADVERTIING

(X) Brandn NEME  APITCHINA

R R ML B R

N\

éEDMAA T

3
EirFEnizs
\ =

ZHINIVER

T SR e e, T R ST 0 s

SSSSSSSS ) F

RREWS5HE rRLAEY / !

i | DMAAB{HRGSRILEE ‘\\\

g

i

BAME REEE




W
i)
\fr
S

| |
./r‘
/ 4
/
[/
/

{EmER ARG EM EEES TIAEEZZ




A
%
\
|

W
i)
\fr
S

R EM

—— 2023 Digital Marketing Annual Awards
FELEIMARFFEHARK

IR\ ]

% {EmmIRiE: 2023% 9H15H - 11H30H

% BRIAO
https://agency.adtchina.cn/jrggDMAA/#/logind

"I/ P s XN\ EEE



W
i
\hr
i

e {Em

8 sArsomzs

=

IREFIE

IEERERES

VN

TR it
EHRAR] ER3EH]
BRI

wE

HEERSSE
BANFER

P (& pdf3ZiF, M5

W

NEESFEXH: &EX




Q1. BHiRDMAAEFREF SR ARFEE(TEIS?

ASEIER R, BIRSFEEmANEUTAZER, (FmiEscalifE, HDMAAHZRHR
TUHEEREITFHABARIER, fSHERRIXIETIRRIBNG, F52{160007t—80007T/{43k
{EmZEA, EMRELIUZRRIEMMAIRIRER RN, (SE555FEEHP23)

Q2. FE—EHIAT LA IR AR SHIE?

A—RAAIUERE KR, EREISRIER, LXBBBFBISA,

Q3. FRRIRIIERIR fm BT AR I IRNS ?

DMAAEIRFEHAR ARFRE, IREEWESTXYNTAZE (BFITFFEE. Mg, K
WEPTAZESE) |, eI HRRE—=IRESNTSETRIN, WRTEZ eSS HIEUERI N T
A2, RN EATFbice/MEARARIN, RIS BRI,




T
>

Q =g

Q4.8 B RiREERIRH?

RINFTHIREERS], (BHZEZBEZRRENRE, NRGIAFEEXBHIREIZX,
Q5 EERIRNZEAIZESHEHM A THERCUETMAREY, ATLASZEG?

oL, BiRReIRERESFAREBELIEN, HEXENGEAMEREEAIRZERXIMTIFAR.
Q6 IR AR LGS ?

JFN EARITFIERIN, INERIVEEILSINRIBE, FERIMEITEEZR.
Q7.PDF/flsi/ S5 e NS ?

FAETHETD T ERREIER, EBGREI/ SR, URZIERTD. S8R
PDFXEZ(EMEIER, FLAMELIURIREK, (BIUERAIPDFXAATLAEINFERRI(EmIA
AFAR, BINERSEATRIRIEE S ERFIRTTE.

pall




=g

T
>

Q8 JRAZHIZENI AT LR TE SR AT A7
TERINER R AL A RTRT AR ESRY,

Q9. 2B AR R ENMEMAVE HZEH?
SRR, B —as N ErERRE, BIRXEHEEMEHMEEMPIENE, BN W
SEEGIRMP N TR, FHEEEEMRHTENE,

Q10. A WA TN RTSHEN?
R, BB EHEED.

QU UNEEWNRRSH L LI AR BERES, EaILIBTEMANE5S?

E_\_r—‘—l

AEDMAAE LLEHHIRFER, HESEWETE FRRIERES, EENRESET A% Fig
E, IREXEDMAAHZLZTIFARMIE, ERBRAMIEN: emmayu@adtchina.cn,




A  RInmgE




22 T 21 7}

Ft/E DMAAEMRBFEH ARG ESARIAR , FEHTHITEES110+P AT ERN . BEAFOT,
IR A BIFIRIEG S E R AR5 E MiF T RIFRR

SE1: T NEW 52 A B RIS

H2: NERTIENREER R X, TERGEN “Hit” XAFES.

mmhE R 54H NRESHE | BEFEZE Martech
StHF N




A\
) )

A.mmhR G4

moh# ROVE IR BRI T SRR IT R, ER2HNMEEHBXRS), S2F AR A LURIERER
FPRIZEAIFITIER, mBERRIEA R AIERRILELAIZIN.

A-1. B iR IA-2. H L IRIEZE IA-3. B R
A-4FEEL IA-5.32 [F 2 IA-6. 5t
A-7.EFri@ER 2 IA-8. 1 F iH 28 am 26 IA-9. 5 FE 2
IA-10.3C/= 5 2 IA-11. 50N IA-12. R iF 2

SICE ST N S

IA-14. T 5 AR IA-15. F i 72
IA-16. 532 4 IA-17.5249 2 IA-18. B Bk AR 55 2




N\\=
DIEER
oS = &l
B.ANBS$HAH
B-1-1. 551 S EfH 2 B-1-2. 5 B E &2 B-1-3. 75l Y uf 2
B-1.5$HR1E
B-1-4. 18143 NEW B-1-5.% R B 5 B-1-6.lEHE
B-2-1.7 55 F 2 B-2-2.1 B % B-2-3.10M iz 5 2
B-2.H 5 B4 B-2-4.541 &2 B-2-5.2 4554543 B-2-6./\ i EHE
/ B-2-7.5ZE%H3 B-2-8.IPE$H NEW B-2-9. % REHA
‘ B-2-10. A2 LS ENEW [B-2-11.25=55 NEW
‘ B-3-1.# 2L EH:E B-3-2.KOLE B-3-3. 7 HEHYE
B-3.#1 32 i
B-3-4.E1EEHE B-3-5.5 1 EHA
MR E A
SRS § |B-4-1.¢4%§$ﬁ§$ B-4-2./\ 4T H g3 B-4-3. 1R 24 %
B_ ".é.‘ M ST7 =
B-4-4.1{E A RS EHAE B-4-5.Bi} &g
‘ = B-5-2.NFT# 7 s 2 B-5-3.[E#lB1%&
B-5 TFHEH -
-5-4.[EHETHE




RRN\N

N\ N\

e —

C.HFHZH

DL

WFREH

IC-1-1.Uli% 3% C-1-2.3f1E 2 IC-1-3.41 s
C-1. 115 5%t IC-1-4.zhE 2% C-1-5.F F gt IC-1-6. 5 R/IBEZi% it
C-1-7. B{REFZIT
(C-2-1.F PAIE T2 C-2-2.ThEEE A (C-2-3. K411+
C-2./= mINkE
IC-2-4.2 5 Z AT G C-2-5. 2 {KIhge1g it
2 ¥ Nk
C-3.BIES IC-3-1. KR srm K C-3-2. 43 F 4 IC-3-3. 8B A 1L 2
C-4-1.BHIEERXE X C-4-2. 5 FRARBIFAE IC-4-3.ARJEHNIR L
C-4. 35 RIS

(C-4-4. 7] ZFEFR AR A

C-4-5.AIGCt NEW

IC-4-6. TFHEHL

L
\ Ve




D.MartechE#iiE A4

A\
) )

Martech
=tHFARE

D-1.%8 8 E N D-1-1.DSPE$EK NEW | D-1-2. 5% E 3
D-2-1.TD~= &% D-2-2. E55#¥F 03 D-2-3.CEM/= &2
D-2-4.FA\lg 1z E 2 D-2-5.DAM= 5 2 D-2-6.CDP/= &
D-2. 5 AR
D-2-7.SCRM= &% D-2-8.1 8 ZEHA D-2-9.F Pz &2
D-2-10.0TTAXREiH%
D-3-1. R EHFH AL D-3-2.F A 3R B D-3-3. % TR G R
D-3.BEH =N D-3-4. Mt EEN A D-3-5.15 EEHA D-3-6. FE{gH

D-3-7. 4132 EE

D-3-8.F F1TAMXIE




Y.L

A\
) )

FEAR (Y1)

Y-1-1.FEHEESEHNY

Y-1-2. 55 & EMCN744

Y-1-3. FEHREHFEHL
=

Y-1-4.5F F KEQIEHRE

Y-1-5.FE 5 {E 0| ENRKIEH

Y-1-6.FEHEN IS

Y-1-7.FERETFHEHLF

FERSE (Y-2)

Y-2-1.FE HIECEMAR S &

Y-2-2.FE HETDARS ™

Y-2-3.5 € & X SCRMAR
55

Y-2-4.FE HZ1EDAMAR S

Y-2-5.FF HZ{ECDPAREH

Y-2-6.FF s EMARR S &

Y-2-7. FE R EBIFREE

Y-2-8.FE HIECMSHREH

Y-2-9. FEREFERSZH

Y-2-10. FE R EEBIRSH

Y-2-11.FE R EREHFHARS
&

Y-2-12. FE KIEFHZAK
At Al

Y-2-13 FEHELERSZEH NEW

-



Y.L

~ly s

FREmhE (Y-3) Y-3-1.5 & 3 75 $H 81 i Y-3-2.5F F 8 FE tHmh#
FEAY (Y-4) Y-4-1. FEHFEHWFTREAY Y-4-2.FFHFEHTZMOAY  |Y-4-3.FEREENEHE

F E FIRA (Y-5)

Y-5-1.F & 1l & 5% ] BA Y-5-2.F F hinEHZA

Y-5-3.F )\ FSHRRE | [

Y-5-4.5 [ & h# ARk 55 1 BA

‘FEEAER (Y-6)

Y-6-1.FEHFEHILYFTE NEWY-6-2. FEHFTEHCIFHTTE NEW

s



52 mBlEslE

% S1ERRA % BRRTA]




AN DMAA DMAA I Bl & &
S TG ER g < 7 2 8 Bh SR =N &< F3ATR 0
B4 (RMB) 68, 000 158, 000 128, 000 68, 000 66, 000 20, 000
S 155 1 FF 17 30534 1558 | 10587 358
- 33 53K 53K 43 33 23
P 3% 53K 53K 43 33K 23
L FR v v v
%5/#LOGO v v \
i (BENRRED v v v v v
£EHRATAD v
BRB LG v
RS v
RERIS 1% 1% 1%
R& (3%3) v
\/

Ra (2%2)




RN FES g M = a
s Wit AN il (3%3) (2%2)
RN (RMB) 20, 000 10, 000 20, 000 35, 000 25, 000
SEERT ]
EINEITE 25k 23K 25K 25K 251K
e = 25K 25k 25Kk 25K 25K
SWER v V V \ v
#ZFRLOGO
. (BEEEEH)
SHEMEAFTAD
Jhzx
& B RE
FES
Ei

BER7




EXRFAD

[RIEh ]

:E. h.t.';ﬁl -

- II |
r P T

EMMA Bill
Phone: 19121640495 Phone: 13482100172
Wechat: adtchina Wechat: tang-0624

Email: emmayu@adtchina.cn Bill0OO7 @adtchina.cn




by =
s Y 2=

2023 Digital Marketing Annual Awards




